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Corporate Social Responsibility Business Issue
It is a fact that the environment in which most businesses operate is very dynamic, with many factors influencing its activities. These dynamic issues are economical, technological, socio-cultural, and political, among others. Organizations have to try as much as possible to tackle the excess pressure that comes from investors, consumers, shareholders, among others. The pressure from these external elements of the business includes air emissions, noise pollution, sustainability, as well as waster materials. This paper strives to establish a stand on the issue of corporate social responsibility as one of the most debated topics on its impact on the running of the business. The debate has been on its impact on an organization and whether it burdens the company or not.  
First of all, it is imperative to understand what Corporate social responsibility (CSR) is and how it impacts a business. CSR refers to those initiatives by an organization to make it socially accountable (Snider, Hill, & Martin, 2015). The organization is accountable to the public, itself, and its stakeholders. The fundamental principle behind corporate social responsibility (CSR) is a mechanism for self-regulation (Story & Neves, 2015). In this self-regulation, an organization strives to monitor and ensure that it continuously observes the ethical standards of the society, the laws governing the land, national, or international norms.
It is crucial to note that one of the reasons why CSR is a real issue in the current business environment is because it is a self-regulatory mechanism. It is for this reason that many businesses have resolved not to be socially accountable and thereby going against what even society expects of it (Snider, Hill, & Martin, 2015).  It is crucial to determine some of the premises with most of these issues. These are the ever-changing social expectations, proper labor practices, and the government's role in some of these issues affecting society.
Sustainable environmental practices are practices that are not only good for the business itself but also to the general community. This fact is one that most organizations continue to honor, and it has significantly changed how business firms used to view the environment initially. In as much as businesses and organizations want to ensure continuous profits for themselves, they must also be keen on ensuring that their practices are entirely sustainable (Sen, Bhattacharya, & Korschun, 2016). The reason behind this is that some organization's practices usually cause hazardous effects on the surrounding. These harmful causes include deforestation, water, and air pollution, nuclear accidents, and chemical spills, among others (de Jong, & van der Meer, 2017). Some of the business firm's practices directly contribute to global warming. Due to how harmful their practices are to the environment, they must devise a way to counter all these dangerous acts as part of their CSR.
It is a matter of the fact that this step is not an easy one; it requires proper planning. One of the reasons why most corporates find it hard to take part in corporate social responsibility events is the dilemma that comes along them. For example, a power generating company has the responsibility of undertaking environmentally sustainable activities (Sen, Bhattacharya, & Korschun, 2016). Also, the same company has to ensure that upon doing a cost-benefit analysis of its operations, they remain to be profitable and remain socially responsible. Although all these practices are ethically right, they are not all easy to achieve at ago. This fact is usually the source of the dilemma for most business organizations (Snider, Hill, & Martin, 2015). However, it is an undeniable fact that a company, however small it is, it still contributes to the carbon load in the atmosphere. It is, therefore, not just socially right to strive to minimize the footprints but also good for the company itself. 
Another practice tied to corporate social responsibility is ethical labor practices. It generally involves treating your employees ethically and fairly. There are still labor laws that advocate for non-discrimination of employees, the protection of employees, the right salaries or wages for them, and also a healthy working environment (de Jong, & van der Meer, 2017). Organizations with good intentions of being socially responsible can start by adhering to all these laws. It is vital to note that some businesses are multinational corporations. Hence, there are variations in the labor laws in their areas of operation (Story & Neves, 2015). It is, therefore, the social responsibility of such corporations to ensure that they still comply with the labor laws of their specific location areas.
Additionally, taking part in social events like volunteering, running for fundraising, community development initiatives, among others, is also a form of corporate social responsibility. Taking part in these volunteering activities sends a message to the community that they are the company that is there for them. It shows care and support for the community it lives in, and it is not just for profits only. Through all these activities, the company is socially responsible. 
Despite all these initiatives by socially responsible businesses, there are some cases where some communities expect too much. These expectations are always very detrimental to the bond between the community and the business (Snider, Hill, & Martin, 2015). The reason behind this is that a company can never forgo its goal to start majoring in community-related activities. In as much as corporate social responsibility is vital to an organization, it must be pursued while maintaining the business's goal as the king (Sen, Bhattacharya, & Korschun, 2016). The reasoning behind this is that, for continued social responsibility, the business must always be in existence. 
Although most business shareholders and parties hold the belief that corporate social responsibility is suitable for a business, some still do not buy into the view. They mostly think that corporate social responsibility increases the financial burden of the company. Also, most of what they argue with are the point that the primary role of a business is to make profits and, therefore, participating in these activities negatively affects the earnings of a company (Snider, Hill, & Martin, 2015). In as much as the argument is logical, it is not correct. One reason why a business should strive to be socially responsible is that the community provides for the company. It is these same people who are the business’ immediate labor source, customer, or even advisors. It, therefore, means by being socially responsible, the company is enhancing its relations.
Finally, it is crucial to note the fact that corporate social responsibility is very diverse are. With the daily innovations and advancement of technology, it becomes increasingly right to pace up with the changes and implement them in the field. This fact means that you can be socially responsible in different ways, apart from just volunteering or just environmental protection. The management, therefore, must choose how it will be socially responsible. The development of the CSR should be part of the company’s strategic plan to ensure total achievement. 
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